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Finding cool, comfortable shirt-
ing in the warmer months can 
be difficult, as even my beloved 

oxford cloth becomes oppressive 
as the temperatures rise. My sum-
mer wardrobe saw a huge upgrade 
this year with the discovery of the 
Newport shirt from Faherty Brand. 
The Newport, a long-sleeve, but-
ton-up from the surf lifestyle-inspired 
label is my go-to garment for being 
beachy and grown-up at the same 
time. To me, Faherty is summertime, 
sartorially expressed.
 Faherty Brand was co-founded by 
twin brothers Alex and Mike Faherty, 
who quit their day jobs to fulfill their 
lifelong dream “to create clothing 
for life’s great moments, the ones 
spent by the water, around a bonfire, 
catching waves or watching sunrises.” 
The New Jersey natives launched the 
company in 2013 with a signature 
board short – made from a propri-
etary yarn spun from cotton and recy-
cled plastic bottles – and have since 
added bold, beach-ready staples like 
polos, ponchos and pocket tees. The 
brand continues to expand, doing 
brisk business through their website, 
catalog and placement in specialty 
boutiques around the country (I met 
Alex at a pop-up event at Pitkin 
County Dry Goods here in Aspen). 
They are also bucking the recent 
retail trend of solely selling online by 
launching brick and mortar stores in 
places like Soho, Malibu, Nantucket 
and Boston’s Back Bay. 
 According to Alex, the Newport 
was born out of necessity for a shirt 
that both fit their sun-drenched aes-
thetic and was nice enough to wear 
to brunch with their mom. The 
Newport is one of the dressiest of 
Faherty’s offerings but it is far from 
formal, retaining a healthy dose of 
surfer-at-a-job-interview vibe. Mike 
spent seven years in a design role at 
Ralph Lauren before launching the 
line, and the shirts’ fit and fabrics 
are on point as a result. 

 A subtly curved hem that 
isn’t too long allows the shirt to 
look sharp untucked, while the 
collar has enough form to not 
flop around but doesn’t stray any-
where near office-stiff territory. 
The Newport comes in a wide array 
of warm-weather friendly fabrics, 
each designed from scratch and 
then custom made in one of the 
many family-run fabric mills with 
which the brothers partner. This is 
really the Newport’s secret sauce: 
patterns that are familiar but total-
ly unique, with names like Deep 
Ocean Tartan and Sea Mist Plaid, 
and a pre-washed two-ply cotton 
that feels like your favorite dress 
shirt after years of abuse. They 
are casual, super comfortable and 
would definitely get stolen by your 
girlfriend if they weren’t also avail-
able for ladies. 
 The Newport is beach ready and 
brunch worthy. How about you?

— Oliver Sharpe

Top 5 MoviesTop 5 Movies
1. “Annabelle: Creation” $35 million

2. “Dunkirk” $10.9 million
3. “The Nut Job 2: 

Nutty by Nature” $8.3 million
4. “The Dark Tower” $7.8 million

5. “Girls Trip” $6.5 million
(imdb.com, Aug. 11-13)

Top 5 TV ShowsTop 5 TV Shows
1. “America’s Got Talent”

 (Tuesday) NBC
2. “World of Dance” (Tuesday) NBC

3. “The Bachelorette” 
(Monday) ABC

4. “America’s Got Talent” 
(Wednesday) NBC

5. “60 Minutes” (Sunday) CBS
(Nielsen, week of Aug. 7-13)

Top 5 AlbumsTop 5 Albums
1. “Guardians of the Galaxy, Vol. 

2” Original Motion Picture Soundtrack
2. “Descendants 2” 

Original TV Movie Soundtrack
3. “÷ (Deluxe)” by Ed Sheehan
4. “Evolve” by Imagine Dragons

5. “Trolls” 
Original Motion Picture Soundtrack

(iTunes)

Top 5 SongsTop 5 Songs
1. “Despacito” by Luis Fonsi & Daddy 

Yankee featuring Justin Bieber
2. “Wild Thoughts” by DJ Khaled 
featuring Rihanna & Bryson Tiller

3. “Unforgettable” 
by French Montana featuring Swae Lee

4. “Believer” by Imagine Dragons
5. “Attention” by Charlie Puts

(Billboard)

Before I get too far into this, I feel 
a full disclosure is in order. I live 
in Basalt, and my son is about 

as regular a user of the Art Base as 
there is, having attended all manner of 
the base’s camps and classes. In fact, 
he’s spent so much time at the facility 
in Lions Park that a picture of him 
contemplating his next masterpiece 
wound up in the Art Base’s marketing 
materials and was then co-opted by the 
town of Basalt for a banner flying from 
a lamppost in the heart of downtown.
 Thus – what with my son being the 
face of Basalt and all – it’s in my best 
interest to see that the Art Base enjoys 
a well-funded future. That’s where this 
week’s editor’s pick comes into play. 
Saturday night, Basalt’s homegrown art 
center will hold its “pARTy at the Art 
Base” fundraiser in conjunction with the 
second annual 10x10 Name Unseen 
exhibit/silent auction currently occupy-
ing the base’s Charles J. Wyly Gallery.
 The gala event, featuring cocktails 
from Woody Creek Distillers, a catered 
dinner and live music, will honor local 
artists Charmaine Locke and James 
Surls, and all proceeds will benefit the 
21-year-old Art Base’s mission to foster 
creative expressions in the visual arts 
for all ages and abilities. Among the 
base’s offerings are programs for youth 
and adults in addiction recovery and 
ones that help non-English-speaking 
students and residents develop their 
vocabulary and language skills. 
 “Even though we offer kids and 
adults art classes, our main thing is 
community outreach,” says Art Base  
Executive Director Genna Moe, point-
ing to the positive effects arts pro-

grams have on high school dropout 
rates and grade point averages. “Arts 
build social cohesion and bring people 
together.”
 Speaking of people, Saturday night 
the arts will bring Basalt’s glitterati 
together for the base’s signature event, 
and with any luck, they’ll give gener-
ously to ensure the Art Base continues 
to have a home – even when that 
home moves across Two Rivers Road 
to the commercial portion of the Pan & 
Fork development, which is what Moe, 
who has headed the Art Base for the 
last two years, hopes will be the case. 
 To that end, she already has plans 
detailing what a new base of oper-
ations might look like. But a new, 
start-of-the-art home costs money, and 
it’s Moe’s job to raise that money. 
Saturday night’s gala and the sale of 
the art in the silent auction will go a 
long way toward helping the cause.
 Even if you can’t get to the party, 
make sure to check out the 10x10 
Name Unseen exhibit while you can. 
Featuring more than 110 artworks by 
notable Colorado-based artists – each 
on a 10-inch by 10-inch canvas – the 
exhibit shows what artists will do when 
they can be anonymous. None of the 
pieces are signed, and bidders won’t 
know who created the work they’re 
bidding on until they’ve purchased it.
 “People love guessing whose is 
whose,” says Moe.
 So get out to the gala or go by the 
Art Base and bid on one of the works. 
You’ll be doing the community – and my 
family in particular – a great service.

— Todd Hartley 
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A still from the film “Doing it Scared.”

Draper Photography

BRUNCH 
WORTHY 
BUTTON UP

Faherty Brand
Ultra Fine Newport 

Check Shirt
Pitkin County Dry Goods

fahertybrand.com

IN THIS ISSUEIN THIS ISSUE
PAST THE ROUNDABOUT ... 4 

WINE ‘N’ DINE ... 5    WRITTEN WORD ...6      
HAPPENINGS ... 7    COVER STORY ... 8   

MUSIC BEAT ... 10  CALENDAR ... 11  


